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WHO ARE WE? 

 
New Orleans Public Belt Railroad  

 

We are a short line switching railroad operating over 100 
miles of track and 26 miles of main line track, serving the 
City and outlying areas of New Orleans. The New Orleans 
Public Belt Railroad moves over 176,000 cars equating to 
12 million tons of freight annually and 24 hours per day, 7 
days per week. 
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KEY PARTNERSHIPS AND NETWORKS 

• City of New Orleans 
- Unattached board of City of New Orleans 
- Political subdivision of State of Louisiana 
- Collaborate on situations impacting City’s 

interests (quiet zones, traffic curfews during 
festivals and cultural events) 
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• Port of New Orleans 
- Founded to impartially serve Port industries 
  

• Local Industry Customers 
- 22 Port tenants and other rail-served firms 
 

• Local Neighborhood and Community Groups 
- Cooperate to minimize negative impact of 

rail operations on neighborhoods 
 
• Six Labor Unions representing NOPB employees 

 
 
 

4 

KEY PARTNERSHIPS AND NETWORKS 



KEY PARTNERSHIPS AND NETWORKS 
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• Louisiana Department of Transportation 
- In conjunction with users BNSF and UP 
- Maintenance of Huey P. Long Bridge over 

Mississippi River at New Orleans 



KEY PARTNERSHIPS AND NETWORKS 
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NORTH/ 
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• BNSF Railway 
• CN Railway 

• CSX Transportation 
• KCS Railway 

• NS Railway 
• UP Railroad 
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BNSF 
 39,718  

23% 

NS 
 26,260  

16% 

KCS 
 35,944  

21% 

CSXT 
 31,557  

19% 

CN  
 16,223  

10% 

UP 
 19,166  

11% 

2014 TRAFFIC RECEIVED 
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11,853 

234 1,611 
1,179 

27 Local Industry Traffic 
1. Ag Products

2. Forest Products

3. Plastics

4. Chemicals Non-Hazardous

5. Crude Oil

6. Chemicals Hazardous

7. Minerals

8. Metals & Machinery

9. Other

14,483 

19,192 

24,547 

37,372 

11,885 

31,267 

11,835 
8,454 5,680 

Local & Intermediate Traffic 1. Ag Products

2. Forest Products

3. Plastics

4. Chemicals Non-Hazardous

5. Crude Oil

6. Chemicals Hazardous

7. Minerals

8. Metals & Machinery

9. Other
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1. Ag Products

2. Forest Products

3. Plastics

4. Chemicals Non-
Hazardous

5. Crude Oil

6. Chemicals
Hazardous

7. Minerals

8. Metals &
Machinery

9. Other

2015 Local Industry Traffic 



ENSURING GROWTH 

• Growth in number of Local Industry Customers 

- IT Minerals & Chiquita Brands International 

- TCI - Mega Plastics, GGT - Crude oil, 
Kearney’s – Plastics/Transloading  

 
• Growth in number of carloads 

- Carloads for industry customers topped 
21,500 in 2014 – nearly double 2013’s 
10,993 total. 

- Overall cars handled in 2014 were 176,345 – 
second-highest annual total in last 7 years. 
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ENSURING GROWTH 

• Growth in efficiencies to grow the bottom line 
- Improved regulatory compliance 
- Reduced employee injuries and derailments 
- Investments in software, equipment, and 

track renewal 
- Investments in human capital through 

stronger emphasis on safety and training 
programs (Training Center) and wellness 

- Better use of track capacity to maintain 
fluidity through New Orleans Gateway 

- Increased efficiency promotes attractiveness 
to potential rail users (competition Houston) 

 
1
2 



INVESTING IN THE FUTURE 
3 Year Capital Investment  of over 8.8 Million 
 

• 2012 - $2,875,000 
 

• 2013 - $1,295,000 
 
• 2014 - $4,640,000 
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Additional 6.7 Million to be spent within next 24 months 
 

• Addition of 3rd track at Southport (1.5 Million) 
• France Yard expansion (1.7 Million) 
• Bulk South Yard expansion (1.2 Million) 
• Rebuilding Burma West (2.3 Million)  
 
Investment will add over 2 miles of new track infrastructure 
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NOPB EXPANSION PLANS 

GULF GATEWAY TERMINAL 

FRANCE YARD 3RD TRACK AT SOUTHPORT 
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